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ABSTRACT
We surveyed, analyzed, and reported the management executives’ awareness of e-business and
reasons for e-business adoption with the enterprises in Hubei Province of China. The use of
information communication technology (ICT) and the practice of e-business in enterprises were
investigated with respects to decision-making, infrastructure, human resources, finance, culture and
external environment. We also identified opportunities, difficulties and threats to enterprises that
encountered with e-business in Hubei. The findings are not only critical to Hubei but also to the
whole nation.
Keywords: e-business adoption, Hubei Province of China, six key factors, analysis, and
e-business performance.





